Join the campaign
calling on Hershey to

RRISE THE BAR

Despite ten years of commitments from Hershey to
take responsibility for its cocoa supply chain and
improve conditions for workers, child labor, forced
labor and human trafficking continue. An estimated 2
million children work on cocoa farms in West Africa.

America’s iconic chocolate brand lags behind its
competitors in responsible cocoa sourcing.

Tell Hershey it’s time to Raise the Bar!

Take action at:
www.RaiseTheBarHershey.org

Organized by: Green America, Global Exchange &
the International Labor Rights Forum
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